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Number Length Unit Name Overview Potential Texts/Resources Assessed Standards 

1 13 days Fundamentals 
of Marketing 

Marketing is an important component of 
business. One must understand how 
marketing can influence and enhance 
business operations. This presentation 
outlines the marketing concept and dis-
cusses how a business can successfully 
market to customers. 

iCEV video segments 
Seven Functions of Marketing activi-
ty 
Segmenting Your School activity 
Marketing Concepts PowerPoint 
Marketing Functions activity 
My Demographics/Marketing Mix 
activity 
Demographics Research activity 
 

OB3 Explain the process 
of purchasing (e.g., in-
formation gathering, 
open-to-buy, selecting 
suppliers) 
OE4 Identify the charac-
teristics of a target mar-
ket 
 
 

2 8 days Marketing      
Impacts Society 

Marketing is responsible for helping 
businesses find markets for their prod-
ucts and services and sell them profita-
bly.  But some people question the value 
of marketing – is the cost worth the risk? 

Marketing Textbook 
PowerPoint presentation 
“Play the Name Game” case study 
Social Issue posters 
 

OB1 Explain the social 
responsibility (e.g., envi-
ronmental issues, ethical 
decisions, community 
involvement) of business 
in society 
 

3 9 days Advertising 
Campaign for 
Social Issue 

Using the previous lesson, students will 
write, design and present a commercial 
regarding a social issue. 

Team project 
Video cameras 
Editing software 

AA2 Participate in con-
versation, discussion, and 
group presentations 
AA4  Communicate effec-
tively with customers and 
co-workers 
EL7 Accept and provide 
constructive criticism 
OB1 Explain the social 
responsibility (e.g., envi-
ronmental issues, ethical 
decisions, community 
involvement) of business 
in society 
 
 

4 10 days Marketing       
Begins with   

Effective marketing relies on the princi-
ples and concepts of economics.  

PowerPoint 
Find the Resources activity 

OA2 Explain the concept 
of economic resources 
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Economics Knowledge of economics and how eco-

nomic decisions are made improves 
marketing decision-making and results in 
increased customer satisfaction and 
higher profits for the company. 

The Candy Kids Activity 
Section quizzes 
Everfi.net - Marketing 

(e.g., land, labor, capital, 
entrepreneurship) 
OA3 Describe the con-
cepts of economics and 
economic activities 
OA9 Identify factors (e.g., 
economics, human, na-
ture) effecting a busi-
ness's profit 

5 17 days Marketing      
Research 

Companies in today’s society would have 
a hard time surviving in the competitive 
business world without the use of mar-
keting research. This presentation dis-
cusses the numerous research tech-
niques used in business to help deter-
mine customer needs, wants, opinions 
and whether or not they would purchase 
a company’s products or services. Differ-
ent methods are compared and numer-
ous examples are given for each. 

iCEV video segments  
Job search marketing research sce-
nario 
Airline market research analysis 
Hair care product survey & analysis 
Eva’s Edibles Case Study 
Market Research Plan – group work 
 
 

OD1 Explain the market-
ing concept 
OD2 Identify and de-
scribe the components of 
the marketing mix (ie, 
product, price, place-
ment, promotion) 
 

6 12 days Consumer      
Decision Making 

Every consumer has to make purchase 
decisions on a daily basis. Having the 
basic knowledge of consumer decision 
making is crucial. This presentation ana-
lyzes each step of the process from rec-
ognizing a need to buy to evaluating the 
product or service. The presentation 
further examines various factors affect-
ing consumer buying behaviors, including 
personal, psychological and socio-
cultural influences. Students will also 
learn essential consumer skills in order 
to become a smart shopper. 

iCEV video segments 
Seinfeld clips  
Consumer Decision Making Process 
Activity 
Being a Smart Shopper activity 
Smart Shopper Project 
“5 Psychological Tactics Marketers 
Use to Influence Consumers” article 
analysis 
Jeopardy Game for review 

OB5 Calculate gross and 
net sales 
OG1 Acquire and analyze 
product information (e.g., 
labels, manufacturer, 
product manuals) used in 
selling  
OG8 Explain techniques 
(e.g., boomerang, denial, 
demostration) used to 
convert customer/client 
objections into selling 
points  
 

7 7 days Midterm Project 
– product 

placement in 

Marketers often use Television and Mov-
ies to market their products.  Students 
will research and apply how these tech-

Group Project – 5 products in a Top 
20 TV Show, presented in a Power-
Point 

OD1 Describe how mar-
keting information is 
used in business deci-
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television and 

movies 
niques are used. “Transformers” movie – students 

will list all products they recognize in 
the movie 

sions 
 
OD3 Differentiate be-
tween primary and sec-
ondary data 
OA10 Describe ways 
competition affects busi-
ness decisions  

8 13 days Competition is 
Everywhere 

When businesses compete, they gather 
their resources and put them together 
toward achieving a specific goal.  They 
device marketing strategies to compete 
for sales dollars, customers, market 
share, or whatever goal they have set.  
Market segments play a significant role 
in determining competition strategies. 

Chapter PowerPoint 
Section reviews 
Identifying Market Segments activity 
Global Market Segments activity 
Marketing Maters activity 
Various videos for review 
 

OD1 Describe how mar-
keting information is 
used in business deci-
sions 
OD3 Differentiate be-
tween primary and sec-
ondary data 
OA10 Describe ways 
competition affects busi-
ness decisions  

9 13 days The Marketing 
Strategy 

A marketing strategy is the way market 
activities are planned and coordinated to 
achieve an organization’s goals.  An or-
ganization that believes in the marketing 
concept develops marketing strategies to 
satisfy customer needs. 

Chapter PowerPoint 
Segmenting the Class activity with 
graphs 
Improving Market Appeal Notecard 
activity 
Product/Service Classification activi-
ty 
Super Bowl Commercials 
 
 

OB7 Explain the use of 
various business records 
(i.e., income statement, 
balance sheet, sales rec-
ords, employment rec-
ords) 
OE1 Explain the market-
ing concept 
OE3 Describe market 
segmentation methods 
used to identify target 
market (i.e., de-
mographics, geographic, 
psychographics, product 
benefits and behavioral) 
OE4 Identify the charac-
teristics of a target mar-
ket 

10 12 days Distribution Distribution involves moving or transfer- Brainstorm activity – path a load of OC1 Differentiate be-



Livingston County Schools  
Pacing Guide 

Principles of Marketing 
ring product ownership from producer to 
consumer. This presentation explains 
distribution and distribution plans by 
emphasizing physical distribution activi-
ties and costs associated with distribu-
tion. Students learn about the distribu-
tion process, from receiving and invento-
ry to technological impacts. 

oranges would take from CA to MI 
iCEV PowerPoint segments 
Direct vs Indirect and Channel Inten-
sity activities 
Group Distribution Activity 
Create a shipping label 
Transportation Worksheet 
 

tween direct and indirect 
channels of distribution 
OC2 Identify the channels 
of distribution members 
(e.g., manufacturer, 
wholesaler, retailer) 
OC3 Identify the levels of 
distribution intensity 
(e.g., exclusive, selective, 
intensive) 
OC4 Identify, prepare, 
and explain the use of 
invoices 
OC5 Explain the process 
and procedures of receiv-
ing merchandise (e.g., 
receiving, checking, 
marking) 
OC6 Explain the transpor-
tation systems and ser-
vices used in distribution 
(e.g., motor, rail, water, 
air)  
OC 7 Explain the type of 
warehousing (e.g., distri-
bution centers, public, 
private) 
 
 
 
 

11 16 days Pricing         
Strategies & 

Concepts 

Pricing plays an important role in busi-
ness. This presentation identifies the role 
of pricing by explaining pricing goals and 
identifying the factors influencing price. 
Pricing effects on products, place and 
promotion decisions are illustrated in the 

iCEV PowerPoint segments 
Price Ranking Activity 
Price For this Class Activity 
Nightly News segment & discussion 
Pricing Strategies Assignment 
Calculating Markdowns Activity 

OE6 Compare various 
pricing strategies and 
explain the goals of pric-
ing 
OE7 Explain factors af-
fecting pricing decision 
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presentation. Students learn to compare 
and contrast pricing policies and to cal-
culate a product’s price. 

Create a catalog in Publisher (e.g., cost, competition, 
economic factors) 
 
 

12 12 days Promotional 
Mix 

It is very important for customers to un-
derstand the functionality and benefits a 
company’s products and services can 
provide. The promotional mix helps 
businesses communicate these aspects 
to customers in an effective way. This 
presentation discusses how important 
the role of the promotional mix is in the 
overall efficiency, effectiveness and suc-
cess of a company. Examples of different 
techniques are given, and how they can 
vary depending on company and product 
type. 

iCEV PowerPoint segments 
Advantages/Disadvantages activity 
Newspaper/Magazine Ad Evalua-
tions 
TV Ad Evaluations 
Promotional Mix Scenarios Activity 
 

OF3 Explain the role of 
promotion as a marketing 
function 
OF6 Identify the ele-
ments of the promotional 
mix (i.e., advertising, pub-
licity, sales promotion, 
personal selling) 
 

 


